2016 Sponsorship

Club History

Established in 2007 and based in Lincoln,
The Lincolnshire Bombers are Lincolnshire’s
only American football team. An amateur
club competing on a national level in the
British American Football League (BAFL), The
Bombers operate with smooth precision and
professionalism to deliver ambitious
performances on the playing field.
Spearheaded by founding members Ian Bushell and
Mark Harrison and newly-appointed General Manager,
Sam Pick, the team comprises 50 players, four BAFCA
coaches and a collection of dedicated support staff.
Head Coach, Michael Etheridge, is charged with leading
The Bombers to victory this season, with support
coming from offensive and defensive strategists,
Nicholas Bagnell, Maurice Maynard and Michael Sharp.
Playing 10 games over the course of the season, The
Bombers will travel the length and breadth of the
country to take on some of the toughest competition in
amateur American football and we need your help.
To ensure the club continues to run effectively and to
drive our success forwards, we are seeking support from
local businesses, such as yourself, in the form of financial
sponsorship.
For more information about The Bombers and to see
how your backing could benefit both the club and your
business, please read on.

Staff Statistics
Name:
Michael “Tex”
Etheridge
Position:
Head Coach
Hometown:
Chesterville, Texas
US team:
Texas A&M
Texan born and raised, Coach Etheridge lives, sleeps
and breathes American football.
Having spent six years playing both offensive and defensive
positions for the East Bernard Bahamas, Tex has enjoyed a
successful career in American football and, in 2003, decided
to make the move to England.
Bringing a wealth of professional experience from across the
pond, Tex will be assuming the position of Head Coach for
The Bombers this season, having previously acted as the
Defensive Co-ordinator for the club.
Determined to make 2014 The Bomber’s most
successful season to date, Coach Etheridge is already
putting the team through their paces, with an
intensive pre-season training regime.
Off the pitch, Tex works as a paramedic for the East Midlands
Ambulance Service and is a keen golfer.

Name:
Sam Pick
Position:
General
Manager
Hometown:
Doncaster
US team: Dallas
Cowboys
Despite a rather tough introductory training session way back
in 2005, Sam quickly discovered a passion for American
football and has stepped up to the General Manager job for
2014.
With a Masters degree in Business and Management, Sam is
the brain to The Bombers’ brawn, and is responsible for the
team’s financial development.
As American football continues to grow in popularity on this
side of the Atlantic, Sam’s biggest challenge is to meet
demand. With an increasing number of players looking to join
The Bombers, it’s Sam’s responsibility to ensure there’s
sufficient budget for any kit, equipment, facilities or staffing the
club requires.
Wholeheartedly committed to driving the team forwards,
Sam believes The Bombers’ combination of expert coaching
staff and talented new recruits will make for a hugely
successful season.

Social Media
The Bombers have a strong social media
presence, actively using Facebook and
Twitter profiles to raise the team’s
profile amongst the Lincolnshire
community and further afield.

Regular updates are made to
The Bombers’ social media channels to
keep followers abreast of the team’s latest
news, and posts generate high levels of
engagement, through likes, comments,
shares and retweets, as detailed:

Facebook:
●
●
●
●

Over 900 likes
An average of 20 new,
organic likes per week
1,600 average reach per month
13,000 impressions per month

Twitter:
●

Over 720 followers

The website

An online hub of information, The Bombers’ website attracts over 1,000 visitors each
month. In addition to details about the team and its players, the website features
dedicated sponsor pages and provides an ideal platform for direct links and adverts
to sponsors’ own pages.

Sponsorship

Sponsorship is the backbone
of everything we do here at The
Lincolnshire Bombers – without it,
the team simply would not be able
to function successfully.

Funds are required to subsidise the
substantial running costs associated with the
team, from purchasing new kits for the
squad, to hiring transport for away matches.

In exchange for your support, we will aim to
effectively promote your organisation, by
employing a range of PR, advertising and social
media strategies, in order to expose your brand
to a wider audience, foster new business and
generate positive media coverage.
Not only does sports sponsorship act as a tool
for driving business growth and developing
brand awareness, but it’s also a great way to
give something back to the local community.
Supporting grassroots initiatives, such as The
Lincolnshire Bombers, is viewed as a hugely
positive social and economic contribution to the
local area and can be a high impact in
influencing public perception and loyalty to a
brand.
Two of our most popular packages are outlined
below, but in order to offer maximum
flexibility, we are able to devise bespoke
packages, which are tailored to meet your
precise budget and business requirements.

Sponsorship Packages

CLUB SPONSORSHIP PLAYER SPONSORSHIP
£1,000
£200
●

Issue of a press release to local media
announcing news of the sponsorship

●

Ongoing inclusion in The Bombers’ media
coverage throughout the season

●

3 specific player sponsorships
Opportunity for players to participate in
promotional activity relating to your
organisation e.g. event appearances
Prominent display of sponsor’s logo on all
team literature
Use of Lincolnshire Bombers logo in s
ponsor’s promotional activity
Opportunity to display banners at The
Bombers’ home games

●

●
●

●

●
●
●

Monthly social media posts specifically
dedicated promotion of the sponsor
Sponsor’s logo to be included on team’s
Facebook cover image
Detailed sponsor profile published on club
website

DIGITAL SPONSORSHIP
£50

●

1 specific player sponsorship

●

●

Issue of a press release to local media
announcing news of the sponsorship
Detailed sponsor profile published on
club website under our sponsorship
section

Include yout company logo on all
digital formats

●

A post on all of our digital platforms
regarding your company throuhg a
Q&A session

●

Sharing and re-tweeting of
social media posts regarding event/
special offers and major news

●

●

Opportunity for sponsored player to
participate in promotional activity
relatingto your organisation e.g. event
appearances

●

Company logo to appear on all social
media activity relating to the sponsored
player

Team Sponsors

Contact:
Barry Howarth (Marketing Manager)
Email: barryh86@googlemail.com
Web: www.lincolnshire-bombers.org
www.facebook.com/lincolnshirebombersafc
@LincsBombersAFC

